The Imminent Demise

of Unconsented Data

How Apple & Google's changes will
impact travel data...
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Do you have an iPhone?
Let's make this conversation less abstract...

8.

N o O~ WD

Go to “Settings”

Go to "Privacy”

Go to “Location Services”

Scroll to the bottom & click "System Services”
Go to "Significant Locations”

Use Face ID / Touch ID to Authenticate
Under History, you'll see a list of locations you

visited...click one...

You should see your location history...click one...
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You should see one of these images

Apple is increasingly hiding this data from the user, but they're still tracking it...
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iOS 14

Significant Locations

«©

Allow your iPhone and iCloud connected devices to learn
places significant to you in order to provide useful location-
related information in Maps, Calendar, Photos, and more.

Significant Locations are end-to-end encrypted and cannot

be read by Apple.
About Location Services & Privacy...
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Location data can tell a powerful story
You can see everywhere a visitor went in your destination...
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Apple released 2 updates in 2021...

These updates prevent you from tracking of iPhone location without permission...

N

App Location Data IP Location Data
iOS 14.5 prevented the use of Apple’s iOS 15 prevents the fracking of
device ID for retargeting their users iphone location without explicit
across the web. permission.
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The first update made this popup...

This prevents you from retargeting iOS devices...

@ Allow "App"” to

track your activity across
other companies’ apps and
websites?

App Location Data tour et il st messr

iOS 14.5 prevented the use of Apple’s Ask App Not to Track

device ID for retargeting their users Allow
across the web.
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iIOS 14.5 forced Apps to request consent

Have you seen this popup?

1 This popup began showing in April of 2021:
: e Millions of users have opted out.

2. The data for tracking is limited:
e Unconsented location was blocked in September of 2021
e Very few are willing to share their location (around 5-15%
| AppsFlyer, 2021)

Allow "App"” to
track your activity across

other companies’ apps and
websites?

Your data will be used to measure
advertising efficiency.

3. Users don't want to opt in:
e People can now determine if SUDOKU should get to tfrack
their activity.
e Forlocation tracking, most choose “allow while using”
e Poor battery life can deter data sharing.

Ask App Not to Track

Allow

{.ADARA
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iIOS 15’s Private Relay...

These prevent tracking the location of iOS devices...

iCloud Private Relay
e
_Iz] N — IP Location Data

A 4 -'

Client Access network Ingress Proxy Egress Proxy Server

iOS 15 prevents the fracking of
iphone location without explicit
permission.
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Let’s simplify Private Relay...
Analogy time...

"
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Accessing a webpage works like a “Mail Order Catalog”
Your name & location are shared with whoever touches your request, so they know

where to send your goods...

Zeek Coleman b A
2625 Middlefield Rd. EF

Palo Alto, CA 94303

L.L. Bean

15 Casco St.
Freeport, ME
04033




Accessing a webpage works like a “Mail Order Catalog”
Because of this, unknown persons have access to your purchase history and can
link that back to your identity & location.

| TOILET BOWL

RING REMOVER
REMOVEDOR DE
ANILLOS DEL
TAZON DEL
BANO

John Doe’s Order:
Poo-Pourri, Back Shaver & Toilet Ring Remover



Google: Poo-Pourri Commercials
Check it out when you have some time...

"
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Accessing a webpage works like a “Mail Order Catalog”
Your IP Address is like a “return fo sender address’, so websites know where to send
the website you've requested...

Zeek Coleman ‘ i\ N
IP Address: 193.45.254.2

Estimated Mobile

Location

Google.com
Searched For
Embarrassing
ltems




Accessing a webpage works like a “Mail Order Catalog”
Because of this, unknown persons have access to your browsing history and can
link that back to your identity & location.

The Most-Googled “Why Do” Question in Your State )
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Similar Data, but for Europe!
Because of this, unknown persons have access to your browsing history and can
link that back to your identity & location.

Google

| “How do | ?”

e Travel through time
Kill without getting
caught

Steal the diamonds
Make one friend
Catch pokemon
Find a good place to
vacation




Apple’s Response?

Zeek Coleman

IP Address: 193.45.254.2
Estimated Mobile
Location

Google.com

Searched For
Embarrassing
ltems




Apple’s Response?
Apple is disconnecting your identity & location from the websites you visit...




How it works:
So Apple’s service knows your location, but not the website you're visiting.

Zeek Coleman i\ N
IP: 193.45.254.2
Exact Mobile Location

p

[AnonymousWebsite.com]




How it works:

The websites you visit know where to send your webpage, but not where you're
located...

Anonymous User g
Hidden IP Address
Hidden Location

p

Google.com

Searched For
Embarrassing
ltems




The NEW Internet Process with Apple’s Private Relay

Apple knows you, but not the sites you visit and websites know where to send the request, but not your
location or personal identity.

Apple sends to a
trusted 3rd-party

What you send to Apple | ¢ What third-party sends to the website

Zeek Coleman
IP: 193.45.254.2
Exact Mobile Location

Anonymous User
Website Distribution Center
Hidden Location

Google.com
[AnonymousWebsite.com] Searched For

Embarrassing
ltems

Website sends
back to trusted 3rd

T party |

...your request goes to an anonymous 3rd party, to hide your location & identity.



Say goodbye to this level of accuracy...

It will be more difficult to reliably tell your destination’s story...
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Say Hello to Country + Time Zone accuracy...
The ability to tell stories with accuracy is on borrowed time...
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Central Standard Time:
United States - 8 people

Central Standard Time:
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Real Example: Couniry + Time Zone Location
Millions of Users are having their location hidden...

>0 22%0 )

£ Private Relay IP Address Location Settings

Maintain general location

Use country and time zone v

You can keep using your general IP address location so that websites can provide local content in Safari,
or you can choose to use a broader IP address location in your country and time zone.




This also applies to Email...
Unconsented location wasn't the only one to take a hit...

6:32PM Mon Sep 20 T &
< Back o &
Inbox
Q Search 8
4:55PM
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This is what it looks like when users upgrade...
Apple explains the benefits of privacy to people in simple terms...

Turn On Cross-Site
Tracking Prevention
Safari can protect your privacy by identifying

trackers and preventing them from following
you across websites.

Prevent Cross-Site Tracking

Allow Apps to Request to Track

Allow apps to ask to track your activity across other
ites. When tt
1g requests are automatically denied. Learn

&
cBS
discovery+

E ESPN
ﬁ Expedia

*¢  Experian

[

Fantasy
Flight Tracker
FOX NOW
Home Depot

Hotwire

is off, all new

Private Relay Unavailable now

‘ Private Relay will automatically turn back on
when it is available.

Wi-Fi @

 AA-Inflight r
NETWORKS

Other...
Ask to Join Networks Off
Known netv e joined autom. If no

ca
able, you will have to
ork

known netv
manually sele:

Auto-Join Hotspot Never
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Why should you care? Billion dollar impacit...
Have you seen the recent headlines?

APPLE '\ TECH '\ FACEBOOK

Apple's app tracking policy reportedly cost social
media platforms nearly $10 billion

Snapchat, Facebook, Twitter, and YouTube all took a hit

im

By Emma Roth | Oct 31, 2021, 6:13pm EDT

f W (7 sHare

A better tomorrow doesn’t
exist unless you build it.

LEARN MORE

Subscribe to get the best Verge-
approved tech deals of the week.
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Facebook had its worst day on Wall Street ever...
Without data for retargeting, advertising is much less accurate...

THE WALL STREET JOURNAL.

Home World US. Politics Economy Business Tech Markets Opinion Books&Arts RealEstate Life&Work WSJ.Mage

TECH

Facebook Feels $10 Billion Sting From Apple’s Privacy Push

Meta COO Sheryl Sandberg says adjusting to the iPhone maker’s app-tracking changes will take time

Ask App not to Track

Allow

.ADARA



Mark Zuckerberg lost $31 Billion...with a B.

How much has it cost youe

FINANCIAL POST

Personal Finance / News / High Net Worth

Mark Zuckerberg’s fortune
plunges by $31 billion after
Meta shock

It's among the biggest one-day drops in wealth ever

Bloomberg News
Scott Carpenter

Feb 03, 2022 « February 3, 2022 « 2 minute read e [:] 18 Comments

"
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Meta lost $251 Billion...

Checked your investment accounts latelye

Bloomberg

Meta Erases $251 Billion in Value, Biggest
Wipeout in History

m Shares slump 26%, dragging down Snap, Pinterest, Twitter
m Wall Street cuts price targets on Meta shares after earnings

{. ADARA



Google is adopting similar changes...
Checked your investment accounts latelye

= a INSIDER 2 e CEID

Google is adopting privacy changes on Android similar to the
ones Apple made on iPhone that cost Facebook billions of

dollars

" Google just announced plans to change how apps like Facebook
can track Android phone users.

" It's similar to a change Apple made last year to iPhone, which
stops apps from tracking you across apps.

.ADARA



Why should DMOs care? By 2023...

You will NOT be able to use unconsented location data to:

X

X X X X

Re-target devices of past visitors to a specific business or location

Gain insights into customer behaviors based on location activity

Measure how your ads drove key business outcomes

Report on results with confidence to key stakeholders

Wisely re-invest funds where goals can be accomplished



Questions to Ask Media & Data Partners
5 questions to ask your data providers...

1.
2.
4
"5' 4.
5.

{.ADARA

How much of your data comes from Android or iPhones?

How will you do retargeting w/o Apple or Google data?

How will you gain insights w/o this data?

Will you allow a match test on the quality of your data?

Can you explain your solution to me in simple terms?

Adara private & confidential



The Cookie-less Dilema

What Google is doing fo increase
the size of their *walled garden”

{.ADARA




Why are cookies going away?
People like their privacy...

Consumers are being faced with more information on consumer privacy...

Allow “Facebook” to track
your activity across other
e companies’ apps and
- websites?
[Here, in addition to other screens,
SOCIaI Facebook can explain why users

should allow tracking.]

Cambridge dilem ma PP

Analytica Alow

.ADARA



What is a 3rd-Party Cookie?

A tracking tag placed on your device to follow your every move...

Like your SSN, it can be used to link to other Cookies link your online activities across
IDs you have... Web IDs...

Savings
Acct.
Number

Bank Electric

Acct. 552-78-0995 Acct.
Number Number

Insurance 401K
Acct. Acct.
Number Number

"
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What is a 3rd-Party Cookie?

It's like a private investigator...OR...

P :
%OADARA Adara private & confidential .



Let’s simplify it...
Hopefully this analogy can help...

o

fna
> A
$

"
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What is a 3rd-Party Cookie? It's like Rhino Tagging...

A nature preserve might tag a rhino to gain information on them...

Photo: National Geographic

"
%QADARA Adara private & confidential .



Wisconsin preferred Badgers...
Cute little fella...




Wolf, Tarheel or Blue Devil Tracking?
Not trying to start a fight though...

{. ADARA



We'll stick with Rhinos for now...
A nature preserve might tag a rhino to gain information on them...

Photo: National Geographic

"
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Tagging allows you to track formerly private behaviors...
An individual rhino’s personal life is no longer a mystery...

Track what
they eat

'f 1!!:3!!!
‘ fﬁ f””.’“wwf ......
M ....... Mating Habits
Rhino is
tagged

.ADARA

o 5 K

Life Stages

Re-engage Them
at a Later Date



Your devices are the Rhino, allowing us to track formerly private behaviors...
An individual’s personal life is no longer a mystery...

@)y K ALY AK

Browsing History Travel History

- amazon facebook
° S e S %

NIRRT . . Re-engage Them
D Shopping History (Re-T%rge’ring)
Device is
tagged
**ADARA



Imagine this data goes into a giant spreadsheet...
This is how ads follow you around the internet after you do online shopping...

Spreadsheet 1 - Cookie Data

Home Insert Draw

Most Rely On 3rd Party Cookies:

A B @ D E

matched to users’ online

2 192.158.1.38 Betty walmart.com idenﬂﬂes Wi-I-hOU-I- -I-heir
) permission.
3 Jim Nelson Jlmnelson234@
gmail com e Those users can be served
) . . relevant content based on
arny weather.com

what they've seen online.

5 137.1.81.38 espn.com

Jones

.o"..'
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Where can you activate this personal information?
Anywhere your Rhinos...er, users might travel online...

5L > -
‘ T _ég_gé @
Display Video Native Connected TV Social

"
%OADARA Adara private & confidential .



This is how ads follow you around the web...
Destinations can also use this data to follow travelers across the web...

women's N EWS Women's

vy
HE\ winter coats winter coat

“Jane” browses winter “Jane” sees your retargeting “Jane’ returns to buy
coats on your site ad on other sites a coat on your site

.ADARA



But what is Google doing to take this away?
Let's change our analogy a bit...

Your Site on Google
Chrome is like @
projection on a screen...

"
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But what is Google doing to take this away?
Let's change our analogy a bit...

Cookies are like a
thumbtack that has to
be poked into that
screen to track your
behavior...

"
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But what is Google doing to take this away?
Let's change our analogy a bit...

Google is updating Chrome to
be projected on an iron wall,
so thumbtacks can’t poke
through the wall...no more
cookies...

"
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Rhino Tagging Outlawed On Google Chrome

In Google's ecosystem, Rhino's cannot be tracked...

Photo: National Geographic

"
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Activations
It'll be harder to market as efficiently as you used to...

Video Native Connected TV Social

"
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This means no more re-targeting via 3rd Party Cookies
Without relevant data, targeting across the web becomes more difficult...

P
YOUR SITE

P N
YOUR SITE

EWS

“Ja S your re ng

OHDHRA Adara private & confidential .



What Does This Mean for Destination Marketers?

Destinations will NOT be able to:

X

X X X X

Re-target past customers and visitors

Know who is coming to the destination and where they are coming
from

Measure how your ads drove key business outcomes

Report on results with confidence to key stakeholders

Wisely re-invest funds where goals can be accomplished



News Headline: “Rhino Tagging Outlawed On Google Chrome”

In Google’s ecosystem, Devices cannot be tracked via 3rd party cookies...

BOOLE \ POLICY \ TECH

Google delays blocking third-party cookies in *
Chrome until 2023

Google blinks under regulatory pressure

By Dieter Bohn | @backlon | Jun 24, 2021, 9:21am EDT

f W (7 sHare

Lease for S455/38 months

with $3,955 due at signing
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Subscribe to get the best Verge-
approved tech deals of the week.
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How Much Will This Change Cost?

Checked your investment accounts latelye

Bloomberg

Meta Erases $251 Billion in Value, Biggest
Wipeout in History

m Shares slump 26%, dragging down Snap, Pinterest, Twitter
m Wall Street cuts price targets on Meta shares after earnings

{. ADARA



Google is following a trend here...
Checked your investment accounts latelye

= a INSIDER 2 e CEID

Google is adopting privacy changes on Android similar to the
ones Apple made on iPhone that cost Facebook billions of

dollars

" Google just announced plans to change how apps like Facebook
can track Android phone users.

" It's similar to a change Apple made last year to iPhone, which
stops apps from tracking you across apps.

.ADARA



What's the solution? Stream your data from the source...

You're sitting on a tfreasure trove of data with your website alone...you just need
the technology for onboarding and enriching it...that's where Adara comes in...

Adara’s technology streams the data
directly from our partners’ sites...

"
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How You Can Prepare? 3 Ways:

Rely on consented data...

Use Consented
Purchase Data

Adara’s purchase data from

Commerce Signals covers 40%

of US spending and can be
leveraged to measure in-
market spend w/o buying an
ad campaign

.ADARA

Use Consented
Travel Data

Adara has access to over 1.8
Billion privacy compliant
profiles. These are onboarded
and leveraged for targeting,
measurement & reporting on
your digital assets.

Build Your Own
Data Hub

Adara’s technology is
available for you to leverage
for the collection of privacy

compliant data. Don't
reinvent the wheel...use ours.

Adara private & confidential



Comparing Payments Data to Unconsented Location Data
Rely on that which is reliable...

= ]

Payment Data Unconsented
Location Data

Store visits

Buyers and basket size

Online, instore, in-app, BOPIS, delivery
Always on

Accuracy

CAOCCSS

Coverage®

0.

"
° i . .
*ADARA * Potential fo be higher depending on the source Adara private & confidential



Destination Expenditure Reporting
How travelers are spending across categories & merchants while in market...

Destination Expenditure Analysis - Campaign Measurement City: Chicago | 1Jul20 - 31 Dec'20

Introduction

Tourism and fravel have the ability to greatly impact a desfination across all types of
businesses. This report aims to provide destination marketers and researchers with a wider
view of the economic impact brought about by tourism, beyond hotel and flight data.

As this report will only capture fransactions (txn) that are billed within the specified fravel
period and at the named destination, this analysis may not fully represent the value of a
single traveler. This is due to the nature of how travelers plan, pre-book or post pay for
services such as hotel room stays and flights. Any hotel or flight data represented in the
Destination Expenditure Reports should therefore be treated separately from insights
provided by other Adara products and insights.

@. Destination :
0 City: Chicago

Travel Period:
1Jul'20 - 31 Dec'20

2 Travelers:
’:Q‘ All media reached fravelers who fraveled to the destination within the fravel period.

Summury Slatistics **Traveler in this report is defined as a household.
TOTAL CREDIT CARD SPEND
$2,127,793,770.01
W SO 2322055 [RESEGY 36,446,582
SRRl $916.34 srenD/ $58.38

Destination Expenditure Analysis - Campaign Measurement City: Chicago | 1 Jut20-31 Dec'20

Other Transportation

$25,690,293 INTERPARK s271484551  815s | 24586 | $33290 1042
LoTages $201804637 14566 2019 13861 $7472

PARKINGMETER 5134014405 9130 | 306899 | $1394  $4.37

AVG/TRAVELER LAZ PARKING $1,038,895.55 13,302 37,754 $78.10 $21.52
$79.45 VENTRA VENDING $571,966.29 13.937 36,751 $41.04 $15.56
(GRANT PARK NORTH $i6353548  sade 23342 se67d 81557

THE UPS STORE s7e06 | ou4 | 208 s3693  $14s9

VENTRA ACCOUNT $2824901 | 5655 | 30401 | s4995  $929

ABMPARKINGRUSHUNVERS $256.94551 11130 | 28035 | $2296  $9.7

CHICAGO PAINTERS $15000847 | 12306 33997 | $1219  sadl

Hotels and Motels

$20,162,424

WYATT PLACE S1337.47520 2406 | 4338 | $55579  $308.30
- HILTON HOTEL $1,017.361.10 2.607 4305 $390.25 $236.33

HAMPTON INN AND SUITES. $74376557 | 2380 369  $31255 20057

AVG/TRAVELER LONDON HOUSE PMs $644,644.39 1,150 1939 $560.69 $332.55
$513.15 RENAISSANCE HOTEL $537.796.80 2313 4492 smss snem
LoNDON HoUSE ss1sasu3s  1si7 25t saer2 | sa02s4

aARRIOTT sasL17086 | 1170 | 2002 | s41l33 | 52299

AVG/TXN DOUBLETREE HOTEL $464.,696.04 1,043 2,146 $445.63 $216.57
$266.01 swissoTeL sme11e93 | 1103 2313 35008 516695
COURTYARD INN $229.947.69 a6 1 se202 | 122

Hardware Stores

#Txns | Avg SMHLD | Avg sTxn

Desfination Expenditure Analysis - Campaign Measurement City: Chicago | 1Jul20- 31 Dec’20

How to Interpret the Charts

In addition to a summary table for each segment detailing the spends across different
merchant category codes for each segment, comparison charts are drawn between the
segment travelers and all travelers to your destination. The charts focus on 2 key metrics:
- % of Total Spend in the Category
- Average Spend per Transaction

The charts below illustrate how we can interpret the results for travelers from New York to
the destination.

% of Total Spend in the Category:
The i

) of total spend by travelers for the targeted category.
New York
e < [ - e L
PR— 100%
s seices Jf] o son
Caingsiores ] 1% e
onerneat] 7% e
vesmncore| 0% o
[re—— o
I ) o P w e = BT
gggEEes
Segment Travelers Allpestination Traveriers
Segment vs All Destination

TOTAL SPEND Merchant Name Total Spend # HHLD.

$19,478,387 ACE HARDWARE $1793.48533 | 22313 59144 | $8038  $3032
SHERWIN WILLIAMS 5133894793 5742 12821 | $23319  s10a4s

$266.16

AVG/TRAVELER

DO IT BEST $677,904.72 s.414 16531 | $12520 4101
CRAFTY BEAVER $570.362.81 2,600 8.282 $21935  $68.87

TRUE VALUE $508,795.56 5.582 13.730 9116 $37.06
HARBOR FREIGHT TOOLS $488,923.14 4.425 8523 $11049 45737
(GAH WEST MAPLE $201,057.92 3.389 9,672 s8s.88 $30.00
‘GORDON S ACE HARLEM FO $238,749.76 3.402 8951 s7017 $26.67
GORDON § ACE NORWOOD PARK  $231,707.04 2513 6678 9219 $3470
‘GAH SOUTH LOOP $217,500.63 1257 3316 $173.08  $65.60

* ADARA

The average traveler
from New York fo the

L—4 destination spends 76%

of their travel expenses
on Restaurants.

The average traveler
from any state to the
destination spends 20%
of their travel expenses
on Restaurants

The average traveler from New
York spends a greater share of
expenditure (280% more) on
Restavranis than what the
average traveler from any state

would.
(76/20*100) -100 = 380 -100 = 280%

Adara private & confidential



Different than the rest...
Marketing ROI like you've never seen before...

®

We see 40% of all US based
transactions, accounting for

about $2.7 Trillion in spending.

alo
s
)
We can provide spending
across 31 different merchant
categories: from restaurants

to hotels to recreation to
retail, and more.

ol EEC

Key Differentiators of this Report:

\

This is about 5 times higher
than our closest competitor.

il

\We can show you the top 10
businesses in each merchant
category.

o=
=

We collect spend across Visa,
Mastercard & Discover.

We developed this
specifically for Tourism &
Hospitality brands

We see Credit & Debit Cards
which increases visibility.

Most reports are focused on
helping individual merchants
in a destination instead of
visitor spending for a
destination.

Adara private & confidential



How You Can Prepare? 3 Ways:

Rely on consented data...

Use Consented
Purchase Data

Adara’s purchase data from

Commerce Signals covers 40%

of US spending and can be
leveraged to measure in-
market spend w/o buying an
ad campaign

.ADARA

Use Consented
Travel Data

Adara has access to over 1.8
Billion privacy compliant
profiles. These are onboarded
and leveraged for targeting,
measurement & reporting on
your digital assefs.

Build Your Own
Data Hub

Adara’s technology is
available for you to leverage
for the collection of privacy

compliant data. Don't
reinvent the wheel...use ours.

Adara private & confidential



Adara Streams Global Travel Data, Right from the Source
Bookings from Airlines, Hotels, Restaurants, Experiences, Rentals & more...

: 7. Sl .
il TN oower cwme), oo spirit  ooooo  ANAS
; UNITED

ticketmaster- @vite «@ opentabie  Sotheby’s (*CHOICE € National Rail ma/ai%!gﬂ

THE RiT2-CARLTON®

BERKSSIIIRE avis budget group .omlo GMUVZI RE/MAX Wm

HATHAWAY 2
HomeServices COLDWELL BANKER
> = lional
- S ~ Best Hotel naliona
Telecharge ~ CHANGI LIVE Western.  PEGASUS Combined express

punchbowl airport singapore

"
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This Allows for a Massive Global Footprint

1.7 Billion rich profiles that
include, on average:
30+ data points per profile

Over 2.5+ Billion
hashed emails

3 Billion travel
searches annually

180 Million air and hotel
bookings annually

0%,
[ °

e

*cADARA *Represent identifiers by region // ADARA private & confidential



Adara Has The Most Complete Travel Profile

SEARCH @ BOOKING LOYALTY IDENTITY

* Trip dates * Trip dates * Loyalty membership ¢ Demographics
e Origin and e Origin and * Membership level ¢ Cookies
destination destination . Points balance « Device IDs
* Avg. Daily Rate * Avg. Daily Rate . Co-brand credit card « Email address
* Avg. Airfare * Avg. Airfare holder
* N. of Travelers * N. of Travelers
* Hotel Brand & e N. of Adults &
Property Children
* Provider * Hotel Brand &
* Alternate Property
destfinations * Booking Provider
* Class of service * Booking Class

e Purchase Timeline

.ADARA

OTHER

Car Rental
Railway
Cruise

Ground
Transportation

Events and activities

Payment type

Ancillary purchase

Language

Currency

Adara private & confidential



We use this data to further specify which audiences are best

Travel Value Score (TVS): Like a Credit Score for Travelers

Mid
300-600

quic Elite
Below 300 Above 600
o 2-3Trips/yr « 1-2 Trips/mo o 3+ frips/mo
« $1K-$5K peryr. « $15K - $20K per yr. « $60K+ peryr.
- No Loyalty Status . Elite Loyalty Status « 2+ Elite Statuses
« Primarily Research . OTAs & Book « Mostly Book Direct
on OTAs Direct

.nnnm ADARA private & confidential



We try to make it easy...
We do the heavy lifting, you reap fruitful business outcomes!

Jy8) o 6 50

1. Target people that are 2. Target people that 3. Target people, not 4. Quantify the impact of
in-market for travel, yet spend more and stay devices. your advertising down to
undecided. longer, via credit card & the last dollar.

intent data.

0 ® ® €7)

5. Avoid becoming 6. Avoid confusing 7. Reports that justify your 8. Work with your own
obsolete. Work with the stakeholders with KPIs spending of public funds. strategic advisors who
latest and greatest that require explanation. optimize campaigns.
AdTech & cookieless
targeting.

.o“..'
%QADARA Adara private & confidential



Post-Campaign Analysis
We can tell you how many visitors came who saw your ads...

Campaign Details
Client Island Destination
Campaign Q1 2022 Campaign
Flight Dates 1/1/22-3/31/22
Budget $35,000.00

Booking and ROl Peformance

Lengthof | Searchto Book to Average # Total

el Soaiches Bookines Stay Book (Days) |Arrival (Days)  of Travelers | Travelers WIS LB REED 22l
Flight 5196 156 72 145 116.3 21 323 1129 e
18.4¢
Hotel 7138 159 46 411 716 19 306 733 $432.69 $317.064.57
Total 12334 315 629 1862 $43269  $317.06457 1846
Cummulative Performance
Insertion Order Details Campaign Delivery
Package Start Date End Date CPM Impressions Budget Spend Impressions Clicks CTR Conversion CPB
.P e 01/05/2021 30/06/2021 $8.00 3125000 $2500000 $1224529  1530.661 1506 0.10% 451 $2715
ravelers
Comfortable <
01/05/2021 30/06/2021 $8.00 1250000  $10,000.00  $4.92828 616,035 589 0.10% 203 $24.28
Travelers
Added Value 01/05/2021 30/06/2021 $- 400,000 $- $- 105,162 152 0.14% 34 $-
Total 4775000  $3500000 $1717357 2251858 2.337 0.10% 688 $24.96

ADARA private & confidential




Post-Campaign Analysis

We can tell you how many visitors came who saw your ads...

Campaign Details
Client Island Destination
Campaign Q1 2022 Campaign
Flight Dates 1/1/22-3/31/22
Budget

$35,000.00

Booking and ROl Peformance

. - Length of Search to Book to Average # Total
el Soaiches Bookines Stay Book (Days) |Arrival (Days)  of Travelers | Travelers
_____ Flight 5196 156 72 145 116.3 29 323
______________ Hotel 7138 159 46

411 716 19 306

Booking and ROI Peform;':\nce

Searches | Bookings | Lengthof | Searchto

Book to Average #

; Stay Book (Days) | Arrival (Days) | of Travelers
Flight 5196 156 7.2 14.5 116.3 21
Hotel 7.138 159 4.6 411 716 19
Total 12,334 315

R

.ADARA

Total Nights

1129

733 $432.69

PPV P

Total
Travelers

323
306

629

ADR

o0

@ %
“** ADARA
Revenue ROI
Ty 1846 T T T =T =o

e

Total Nights

1129
733
1,862

$432.69
$432.69

Revenue ROI

18.46
$317.064.57

$317,064.57 1846
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How You Can Prepare? 3 Ways:

Rely on consented data...

Use Consented
Purchase Data

Adara’s purchase data from

Commerce Signals covers 40%

of US spending and can be
leveraged to measure in-
market spend w/o buying an
ad campaign

.ADARA

Use Consented
Travel Data

Adara has access to over 1.8
Billion privacy compliant
profiles. These are onboarded
and leveraged for targeting,
measurement & reporting on
your digital assets.

Build Your Own
Data Hub

Adara’s technology is
available for you to leverage
for the collection of privacy
compliant data. Don't
reinvent the wheel...use ours.

Adara private & confidential



Adara is one of the Largest
Walled Gardens of Travel,
Financial & Experiential
Transaction Data...




Adara’s Public Data Consortium
Partners frust our technology...

American\‘ (CCHOICE  gAnNvoy  *@ opentable  [LIVE NATION

Airlines Tl

“**ADARA
Privacy SDK

(Replaces Pixels)

Data is available for targeting, measurement and
reporting

.o“..'
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Private Data Consortium: Are you ready for a cookieless world?
The clock is ticking...begin onboarding your data before it's too late...

Destination Boutique Vacation Attraction Other
Data Hotels Rentals Data Data
o
S ADARA
Privacy SDK

(Replaces Pixels)

Data is available for targeting, measurement and
reporting

.o“..'
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'Data Capital (Owned by Consortium Ovner)

Consortium Owner Onboarding Data Scoring Adara Enrichment & Measurement Data Analysis Data Activation Data Partner Onboarding
WebSDK - An Adara Privacy SDK solution to onboard ‘The Adara Privacy Token allows any onboarded data 1o The Adara Public Consortium is a data pool of 200+ The data y Data from the Clean Room can be used 1o define and sSimilar the
first-party. the data that contrbute to buiding over 1 Billon choice. Wit build Data Partner can use any of the Privacy SK solutions to
context. Any Pl is tokenized. All data s linked (0 a token. compliant manner. The technology uses the ID Graph to identities. This data can be tapped into for enrichment there is ittle to no data munging required. onboard data.
‘map tokens. purposes.

Data API - An Adara Privacy SDK server-to-server ‘The scores are generated by an algorithm and output the The Adara Public Consortum together with a number of y yi the user interface 10 the newly The Data Partner may chose 1o onboard data 10 their own

existing with the client machine learning models contribute 1o the Adara. This buikd audience 10 ailow activaton to any of the avalable
data stack/ database in a first-panty context. Any Pll is other data. Scoring APL. through SQL querying. integrations. the consortum owner.
tokenized. Al data is Inked t0 a token.

W done s0 ‘The Adara Scoring AP functions in a mater of ‘The data in the Public Consortium can be used for Analyzed data can we delivered (0 the same the data s fit into the
through the Adara Privacy SDK. It makes sure that no validati o visualization software or any other destination. for the use cases of the consortium owner and member.
personally identifiable data is onboarded or utiized Customer ite visitorin real relevant attributes o indicators.
downstream. time.
nology and Site L

sage ‘against the confirmed search and booking events of the

state of their data at any given time.

hosts the raw data.

‘ ovmrangad sanomy i e o vos caote

As data passed through the Adara privacy SDK. any

accessiblo and faciitates data lnking.
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Benefits of a Private Consortium

A Private Consortium will allow an organization to:

\/ Continue to find, target, measure and track the right travelers in a cookie-less world
Produce ROl reports in a credible way to stakeholders
Access insights you've never had by enriching your data with a much larger consortium
Protect your business from privacy-related liability
Be the “Adara” of the destination by creating your own “walled garden”
Gain market share over competitors who haven't put a cookie-less solution in place

Future proof yourselves from ongoing changes

NEVUENENENEN



Summary

Changes like these are here to stay...owning a solution is
no longer optional — it's inevitable and essential.

Onboarding 1st party data is the future of digital
marketing.

"
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Want a copy of these slides?

Request them via our contact us form...

Jason Manges
Senior Sales Director

OR

_“__“m"_““._w.._
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Jason.Manges@Adara.com
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Let us help you provide
value your stakeholders understand

e High-value travel audiences
e Cross campaign measurement & insights
e Expenditure reports for your Destination

Let's Connect!

Zeek Coleman
Head of Marketing, Tourism & Hospitality
leek.Coleman@Adara.com






