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The Imminent Demise 
of Unconsented Data
How Apple & Google’s changes will 
impact travel data...
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Do you have an iPhone?

1. Go to “Settings”

2. Go to ”Privacy”

3. Go to “Location Services”

4. Scroll to the bottom & click ”System Services”

5. Go to ”Significant Locations”

6. Use Face ID / Touch ID to Authenticate

7. Under History, you’ll see a list of locations you 

visited…click one...

8. You should see your location history...click one...

Let’s make this conversation less abstract…



You should see one of these images
Apple is increasingly hiding this data from the user, but they’re still tracking it...

iOS 14 iOS 15



Location data can tell a powerful story
You can see everywhere a visitor went in your destination…

Attraction 1: 
Starbucks - 15 

people 

Attraction 2: 
Yankees Game - 54,000 

people

Attraction 3: 
Broadway Show - 300 

people
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Apple released 2 updates in 2021…
These updates prevent you from tracking of iPhone location without permission…

App Location Data

Apple’s release of iOS 14.5 on April 
16th requires apps to get explicit 
approval from users to track their 

location

IP Location Data

iOS 15 prevents the tracking of 
iphone location without explicit 

permission.

App Location Data

iOS 14.5 prevented the use of Apple’s 
device ID for retargeting their users 

across the web.
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The first update made this popup…
This prevents you from retargeting iOS devices…

App Location Data

iOS 14.5 prevented the use of Apple’s 
device ID for retargeting their users 

across the web.
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iOS 14.5 forced Apps to request consent
Have you seen this popup?

This popup began showing in April of 2021:
● Millions of users have opted out.

The data for tracking is limited:
● Unconsented location was blocked in September of 2021
● Very few are willing to share their location (around 5-15% 

| AppsFlyer, 2021)

Users don’t want to opt in:
● People can now determine if SUDOKU should get to track 

their activity.
● For location tracking, most choose “allow while using”
● Poor battery life can deter data sharing.

1.

2.

3.
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iOS 15’s Private Relay…
These prevent tracking the location of iOS devices…

App Location Data

Apple’s release of iOS 14.5 on April 
16th requires apps to get explicit 
approval from users to track their 

location

IP Location Data

iOS 15 prevents the tracking of 
iphone location without explicit 

permission.
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Let’s simplify Private Relay...
Analogy time…



L.L. Bean
15 Casco St. 
Freeport, ME 
04033

Zeek Coleman
2625 Middlefield Rd.
Palo Alto, CA 94303

Accessing a webpage works like a “Mail Order Catalog”
Your name & location are shared with whoever touches your request, so they know 
where to send your goods...



Accessing a webpage works like a “Mail Order Catalog”
Because of this, unknown persons have access to your purchase history and can 
link that back to your identity & location.

John Doe’s Order: 
Poo-Pourri, Back Shaver & Toilet Ring Remover
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Google: Poo-Pourri Commercials
Check it out when you have some time...



Google.com
Searched For
Embarrassing 
Items

Accessing a webpage works like a “Mail Order Catalog”
Your IP Address is like a “return to sender address”, so websites know where to send 
the website you’ve requested...

Zeek Coleman
IP Address: 193.45.254.2
Estimated Mobile 
Location



Accessing a webpage works like a “Mail Order Catalog”
Because of this, unknown persons have access to your browsing history and can 
link that back to your identity & location.



Similar Data, but for Europe!
Because of this, unknown persons have access to your browsing history and can 
link that back to your identity & location.

“How do I _____?”

● Travel through time
● Kill without getting 

caught
● Steal the diamonds
● Make one friend
● Catch pokemon
● Find a good place to 

vacation



Google.com
Searched For
Embarrassing 
Items

Apple’s Response?

Zeek Coleman
IP Address: 193.45.254.2
Estimated Mobile 
Location



Google.com
Searched For
Embarrassing 
Items

Apple’s Response?
Apple is disconnecting your identity & location from the websites you visit...

Zeek Coleman
IP Address: 193.45.254.2
Estimated Mobile 
Location



[AnonymousWebsite.com]

How it works:
So Apple’s service knows your location, but not the website you’re visiting.

Zeek Coleman
IP: 193.45.254.2
Exact Mobile Location



How it works:
The websites you visit know where to send your webpage, but not where you’re 
located...

Anonymous User
Hidden IP Address
Hidden Location

Google.com
Searched For
Embarrassing 
Items



The NEW Internet Process with Apple’s Private Relay
Apple knows you, but not the sites you visit and websites know where to send the request, but not your 
location or personal identity.

Apple sends to a 
trusted 3rd-party

What you send to Apple What third-party sends to the website

...your request goes to an anonymous 3rd party, to hide your location & identity.

[AnonymousWebsite.com]

Zeek Coleman
IP: 193.45.254.2
Exact Mobile Location

Anonymous User
Website Distribution Center
Hidden Location

Google.com
Searched For
Embarrassing 
Items

Website sends 
back to trusted 3rd 

party



Say goodbye to this level of accuracy…
It will be more difficult to reliably tell your destination’s story…

Attraction 1: 
Starbucks - 15 

people 

Attraction 2: 
Yankees Game - 54,000 

people

Attraction 3: 
Broadway Show - 300 

people



Say Hello to Country + Time Zone accuracy…
The ability to tell stories with accuracy is on borrowed time…

Central Standard Time: 
United States - 8 people

Central Standard Time: 
United States - 50,000 people

Central Standard Time: 
United States - 300 people



Real Example: Country + Time Zone Location
Millions of Users are having their location hidden…



This also applies to Email…
Unconsented location wasn’t the only one to take a hit…



This is what it looks like when users upgrade…
Apple explains the benefits of privacy to people in simple terms...
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Why should you care? Billion dollar impact…
Have you seen the recent headlines?
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Facebook had its worst day on Wall Street ever…
Without data for retargeting, advertising is much less accurate…
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Mark Zuckerberg lost $31 Billion…with a B.
How much has it cost you?
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Meta lost $251 Billion…
Checked your investment accounts lately?
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Google is adopting similar changes…
Checked your investment accounts lately?



Why should DMOs care? By 2023…

You will NOT be able to use unconsented location data to:

Re-target devices of past visitors to a specific business or location

Gain insights into customer behaviors based on location activity

Measure how your ads drove key business outcomes

Report on results with confidence to key stakeholders

Wisely re-invest funds where goals can be accomplished
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Questions to Ask Media & Data Partners
5 questions to ask your data providers...

How much of your data comes from Android or iPhones?

How will you do retargeting w/o Apple or Google data?

How will you gain insights w/o this data?

Will you allow a match test on the quality of your data?

Can you explain your solution to me in simple terms?

1.

2.

3.

4.

5.
?1 2

3

4

5
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The Cookie-less Dilema
What Google is doing to increase 
the size of their “walled garden”
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Why are cookies going away?
People like their privacy…

Consumers are being faced with more information on consumer privacy...



Adara private & confidential

What is a 3rd-Party Cookie?
A tracking tag placed on your device to follow your every move…

Like your SSN, it can be used to link to other 
IDs you have…

552-78-0995

Savings 
Acct. 

Number

Bank 
Acct. 

Number

Insurance 
Acct. 

Number

401K 
Acct. 

Number

Electric 
Acct. 

Number

Cable 
Acct. 

Number

Cookies link your online activities across 
Web IDs…
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What is a 3rd-Party Cookie?
It’s like a private investigator…OR…
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Let’s simplify it...
Hopefully this analogy can help...
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What is a 3rd-Party Cookie? It’s like Rhino Tagging...
A nature preserve might tag a rhino to gain information on them…

Photo: National Geographic
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Wisconsin preferred Badgers…
Cute little fella…
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Wolf, Tarheel or Blue Devil Tracking?
Not trying to start a fight though…
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We’ll stick with Rhinos for now…
A nature preserve might tag a rhino to gain information on them…

Photo: National Geographic
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Tagging allows you to track formerly private behaviors...
An individual rhino’s personal life is no longer a mystery...

Track what 
they eat

Mating Habits

Life Stages

Rhino is 
tagged

Re-engage Them
at a Later Date
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Your devices are the Rhino, allowing us to track formerly private behaviors...
An individual’s personal life is no longer a mystery...

Browsing History

Shopping History

Travel History

Device is 
tagged

Re-engage Them 
(Re-Targeting)
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Imagine this data goes into a giant spreadsheet...

Home Insert Draw

IP Address First Name Last Name Email Website Visits 

192.158.1.38 Betty walmart.com

Jim Nelson jimnelson234@
gmail.com

Kathy weather.com

137.1.81.38 espn.com

Jones

Spreadsheet 1 - Cookie Data

A B C D E

1

2

3

4

5

6

Most Rely On 3rd Party Cookies:
● The data collected is 

matched to users’ online 
identities without their 
permission.

● Those users can be served 
relevant content based on 
what they’ve seen online.

This is how ads follow you around the internet after you do online shopping…
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Where can you activate this personal information?
Anywhere your Rhinos...er, users might travel online...

Display Video Native Connected TV Social
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This is how ads follow you around the web...
Destinations can also use this data to follow travelers across the web...



Adara private & confidential

But what is Google doing to take this away?
Let’s change our analogy a bit...

Your Site on Google 
Chrome is like a 

projection on a screen...
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But what is Google doing to take this away?
Let’s change our analogy a bit...

Cookies are like a 
thumbtack that has to 

be poked into that 
screen to track your 

behavior...
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But what is Google doing to take this away?
Let’s change our analogy a bit...

Google is updating Chrome to 
be projected on an iron wall, 

so thumbtacks can’t poke 
through the wall...no more 

cookies…
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Rhino Tagging Outlawed On Google Chrome

Photo: National Geographic

In Google’s ecosystem, Rhino’s cannot be tracked...
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Activations 
It’ll be harder to market as efficiently as you used to...

Display Video Native Connected TV Social
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This means no more re-targeting via 3rd Party Cookies
Without relevant data, targeting across the web becomes more difficult...



What Does This Mean for Destination Marketers?

Destinations will NOT be able to:

Re-target past customers and visitors

Know who is coming to the destination and where they are coming 
from

Measure how your ads drove key business outcomes

Report on results with confidence to key stakeholders

Wisely re-invest funds where goals can be accomplished
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News Headline: “Rhino Tagging Outlawed On Google Chrome”
In Google’s ecosystem, Devices cannot be tracked via 3rd party cookies...



Adara private & confidential

How Much Will This Change Cost?
Checked your investment accounts lately?
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Google is following a trend here…
Checked your investment accounts lately?
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What’s the solution? Stream your data from the source…
You’re sitting on a treasure trove of data with your website alone...you just need 
the technology for onboarding and enriching it...that’s where Adara comes in...

Adara’s technology streams the data 
directly from our partners’ sites...
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Rely on consented data...
How You Can Prepare? 3 Ways:

Adara has access to over 1.8 
Billion privacy compliant 

profiles. These are onboarded 
and leveraged for targeting, 
measurement & reporting on 

your digital assets.

Adara’s purchase data from 
Commerce Signals covers 40% 

of US spending and can be 
leveraged to measure in-

market spend w/o buying an 
ad campaign

Adara’s technology is 
available for you to leverage 
for the collection of privacy 

compliant data. Don’t 
reinvent the wheel...use ours.

1 2 3

Use Consented 
Travel Data

Use Consented 
Purchase Data

Build Your Own 
Data Hub
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Rely on that which is reliable...
Comparing Payments Data to Unconsented Location Data

Payment Data Unconsented 
Location Data

Store visits

Buyers and basket size

Online, instore, in-app, BOPIS, delivery

Always on

Accuracy

Coverage*

* Potential to be higher depending on the source
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Destination Expenditure Reporting
How travelers are spending across categories & merchants while in market...



Adara private & confidential

Different than the rest…
Marketing ROI like you’ve never seen before…
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Rely on consented data...
How You Can Prepare? 3 Ways:

Adara has access to over 1.8 
Billion privacy compliant 

profiles. These are onboarded 
and leveraged for targeting, 
measurement & reporting on 

your digital assets.

Adara’s purchase data from 
Commerce Signals covers 40% 

of US spending and can be 
leveraged to measure in-

market spend w/o buying an 
ad campaign

Adara’s technology is 
available for you to leverage 
for the collection of privacy 

compliant data. Don’t 
reinvent the wheel...use ours.

1 2 3

Use Consented 
Travel Data

Use Consented 
Purchase Data

Build Your Own 
Data Hub
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MARCH 2021

Adara Streams Global Travel Data, Right from the Source
Bookings from Airlines, Hotels, Restaurants, Experiences, Rentals & more…
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This Allows for a Massive Global Footprint

2.6M

293K

15.6M

3.4M

1.3M

64.6M
Over 2.5+ Billion 
hashed emails

3 Billion travel
searches annually

180 Million air and hotel 
bookings annually

1.7 Billion rich profiles that 
include, on average:
30+ data points per profile

*Represent identifiers by region //
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Adara Has The Most Complete Travel Profile

• Trip dates

• Origin and 
destination

• Avg. Daily Rate

• Avg. Airfare

• N. of Travelers

• Hotel Brand & 
Property

• Provider

• Alternate 
destinations

• Class of service

• Trip dates

• Origin and 
destination

• Avg. Daily Rate

• Avg. Airfare

• N. of Travelers

• N. of Adults & 
Children

• Hotel Brand & 
Property

• Booking Provider

• Booking Class

• Purchase Timeline

• Loyalty membership

• Membership level

• Points balance

• Co-brand credit card 
holder

• Demographics

• Cookies

• Device IDs

• Email address

• Car Rental

• Railway

• Cruise

• Ground 
Transportation

• Events and activities

• Payment type

• Ancillary purchase

• Language

• Currency

IDENTITYSEARCH BOOKING LOYALTY OTHER

Adara private & confidential
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We use this data to further specify which audiences are best
Travel Value Score (TVS): Like a Credit Score for Travelers

● 1-2 Trips/mo
● $15K - $20K per yr.
● Elite Loyalty Status
● OTAs & Book 

Direct

● 3+ trips/mo
● $60K+ per yr.
● 2+ Elite Statuses
● Mostly Book Direct

● 2-3 Trips/yr
● $1K - $5K per yr.
● No Loyalty Status
● Primarily Research 

on OTAs

Basic
Below 300

Mid
300-600

Elite
Above 600
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We try to make it easy…
We do the heavy lifting, you reap fruitful business outcomes!
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Post-Campaign Analysis
We can tell you how many visitors came who saw your ads…
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Post-Campaign Analysis
We can tell you how many visitors came who saw your ads…
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Rely on consented data...
How You Can Prepare? 3 Ways:

Adara has access to over 1.8 
Billion privacy compliant 

profiles. These are onboarded 
and leveraged for targeting, 
measurement & reporting on 

your digital assets.

Adara’s purchase data from 
Commerce Signals covers 40% 

of US spending and can be 
leveraged to measure in-

market spend w/o buying an 
ad campaign

Adara’s technology is 
available for you to leverage 
for the collection of privacy 

compliant data. Don’t 
reinvent the wheel...use ours.

1 2 3

Use Consented 
Travel Data

Use Consented 
Purchase Data

Build Your Own 
Data Hub
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Adara is one of the Largest 
Walled Gardens of Travel, 

Financial & Experiential
Transaction Data…
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Adara’s Public Data Consortium
Partners trust our technology…

Privacy SDK
(Replaces Pixels)

Data is available for targeting, measurement and 
reporting
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Private Data Consortium: Are you ready for a cookieless world?

Destination 
Data

Boutique 
Hotels

Vacation 
Rentals

Attraction 
Data

Other
Data

Data is available for targeting, measurement and 
reporting

Privacy SDK
(Replaces Pixels)

The clock is ticking…begin onboarding your data before it's too late…
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Nerdy Diagram Warning…
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Benefits of a Private Consortium

A Private Consortium will allow an organization to:

✓ Continue to find, target, measure and track the right travelers in a cookie-less world

✓ Produce ROI reports in a credible way to stakeholders

✓ Access insights you’ve never had by enriching your data with a much larger consortium

✓ Protect your business from privacy-related liability

✓
✓
✓

Be the “Adara” of the destination by creating your own “walled garden”

Gain market share over competitors who haven’t put a cookie-less solution in place

Future proof yourselves from ongoing changes
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Summary

Changes like these are here to stay...owning a solution is 
no longer optional — it’s inevitable and essential.

Onboarding 1st party data is the future of digital 
marketing.
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Want a copy of these slides?
Request them via our contact us form…

OR

Jason Manges
Senior Sales Director

Jason.Manges@Adara.com
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Let us help you provide 
value your stakeholders understand
● High-value travel audiences
● Cross campaign measurement & insights
● Expenditure reports for your Destination

Zeek Coleman
Head of Marketing, Tourism & Hospitality
Zeek.Coleman@Adara.com

Let’s Connect!
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Fin.


