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COUNT ON ME NC

Shifts	In	Messaging	&	Audience	Targeting	
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https://vimeo.com/688110055/d1a6373fa1

https://vimeo.com/688110055/d1a6373fa1


Advertising	Effectiveness	and	ROI	Study	



Advertising	Effectiveness	and	ROI	Study	
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Research	Highlights	– North	Carolina	Visitor	Index

Year	Over	Year	Visitor	Economy	%	Change



Research	Highlights	– Advertising	Effectiveness	&	ROI	Study



Research	Highlights	– Visit	NC	Community	Profile	Dashboard



2022	Visit	NC	Research

• New	team	member

• New	research tools

• New	SMARI	comp	sets
Wave	1	– creative	assessment
Wave	2	– peak	awareness	&	image
Wave	3	– travel

DONE



HEIDI
WALTERS



Outdoor	NC



https://www.youtube.com/watch?v=0zJE__zbfpI

https://www.youtube.com/watch?v=0zJE__zbfpI


Outdoor	NC	– Partner	Alliance	Members

Statewide	Supporters
NC	Green	Travel
NC	Wildlife	Resource	Commission
Cycle	NC
Friends	of	the	Mountain	to	Sea	Trail
NC	State	Parks
SORBA

Trailblazer	Level
Currituck	Co. CVB
Explore	Asheville
Jackson	Co.	TDA
Outer	Banks	VB
Randolph	Co.	VB
Transylvania	Co.	Tourism
Blowing	Rock	TDA
Statesville	CVB

Trailblazer Level:
• Currituck Co. CVB
• Explore Asheville
• Jackson Co. TDA
• Outer Banks VB
• Randolph Co. VB
• Transylvania Co. Tourism

Advocate	Level
Mooresville	CVB
Hickory	CVB
Pender	Co.	CVB
Chetola Resort
High	Country	Host
Mitchell	Co.	Chamber	of	Commerce
Lake	Norman	CVB
Alamance	Co.	VB
Swain	Co.	TDA
Johnston	Co.	CVB
Greenville/Pitt	Co.	CVB
Yancey/Burnsville	Chamber
Discover	Burke	Co.	CVB
Person	Co.	TDA
Henderson	Co.	TDA
Wilmington	&	Beaches	CVB
Blockade	Runner	Beach	Resort

Steward	Level
Sylvan	Sport
ENO
NC	Outdoor	Recreation	Coalition
Nantahala	Outdoor	Center

Patron	Level
McDowell	Co.	TDA



Outdoor	NC	– Partner	Toolkit

• Print	Ads,	Posters &	Flyers

• Videos	

• Logos,	Typefaces	&	Style	Guides

• PowerPoint	Presentation

• Online	Course	Training

• Sample	Social	Copy	&	Images

• GIPHY	Stickers	



Outdoor	NC	– Activity	Principles	Posters	&	Flyers



Community	Development



Retire



Group	



Sports	



Sports	|	Meetings	&	Conventions



Golf	

• 2022	US	Women’s	Open,	Southern	Pines

• 2022	US	Adaptive	Open,	Pinehurst

• 2022	Presidents	Cup,	Charlotte

• 2023	Golf	House	Pinehurst

• 2024	US	Open,	Pinehurst



International



International



International



Partner	&	Industry	
Relations	Team

HEIDI WALTERS
D I R EC TOR  OF PAR TNER
& INDU S TR Y  R E LA T I ON S

ANDRE NABORS
PAR TNER  RE LA T I ON S  MANAGER

AMANDA BAKER
PARTNER MARKET I NG MANAGER

Heidi.Walters@visitnc.com

Andre.Nabors@visitnc.com

Amanda.Baker@visitnc.com



GUY 
GASTER



Film	NC

https://vimeo.com/687709634/2f7a0010f9



• 91 Projects (completed “intent to film” form with state office)
• 18 projects approved for Grant/Rebate with in-state activities

• 5,400+ Crew Hires^
• 1,300 Talent Opportunities^
• 21,000 Extra Opportunities^

Film:		2021	By	The	Numbers

• 91	Projects	(completed	“intent	to	film”	form	with	state	office)

• 18	projects	approved	for	Grant/Rebate	with	in-state	activities

• 5,400+	Crew	Hires^

• 1,300	Talent	Opportunities^

• 21,000	Extra	Opportunities^

• $416+	Million	Est.	Direct	In-State	Spending

• Filming	in	all	8	of	state’s	Prosperity	Zones

*Doesn’t	include	“drop-in”	projects	–
travel	type	shows	that	shoot	2-3	days	in	state	(as	of	2/1/22)



Direct	In-State	Spending	(in	millions)
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Total	Job	Opportunities
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Upcoming	Releases	(and	more	to	come)

• “Welcome	To	Flatch”
Season	1	– March	17	(FOX	&	Hulu)

• “Along	For	The	Ride”
April	22	(Netflix)

• “Buried	in	Barstow”
June	4	(Lifetime)

• “The	Black	Phone”
June	24

• “Are	You	There	God?	It’s	Me,	Margaret”
September	22

• “The	Summer	I	Turned	Pretty”
Season	1	– TBA	(Prime	Video)



Film	Team

GUY GASTER
D I R EC TOR ,  NOR TH CAROL I N A  F I LM OF F I C E

JEN VOGELSBERG
F I LM S ER V I C E S  S PEC I A L I S T

Guy@filmnc.com

Jen@filmnc.com

mailto:Guy@filmnc.com
mailto:jen.vogelsberg@filmnc.com
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Public	Relations



Local	Love
In-state	Media	Missions

When
Fall	2022

Where	
Raleigh

Why	
Mix	and	mingle	with	
Regional	&	National	Media

Who	
DMO	Partners
Plus	reps	from	Visit	NC	and	J/PR



Meet	Them	Where	They’re	At
Regional	Mini	Media	Missions

When
March	– June	and	beyond

Where
Atlanta
Nashville
New	York
More...

When
Appointments	with	
Regional	&	National	Media	

Who	
DMO	Partners
Plus	reps	from	Visit	NC	and	J/PR



Seeing	Is	Believing
Media	Fam	Tours

When
Year	round

Where
Destinations	across	NC

Why
Familiarize	Regional	&	National	Media	
with	NC	destinations

Who
DMO	Partners &	Attractions

Plus reps	from	Visit	NC	and	J/PR



Seeing	Is	Believing
Individual	Media/
Influencer	Visits

When
Year	round

Where
Destinations	across	NC

Why	
Familiarize	Regional	&	National	Media	
with	NC	destinations

Who
DMO	Partners &	Attractions



Pitch	Perfect
New	This	Year!	
Sliding	Fee	Scale

Reduced	rates	available	for	
Tier	I	and	II	counties



Keep	In	Touch
We’ve	Missed	You!

Share	your	news	with	our	team:
media@visitnc.com

MARGO METZGER
D I R EC TOR  OF PR

VEDA GILBERT
S EN IOR  PR  REP

SUZANNE BROWN
MED I A  R E LA T I ON S  S PEC I A L I S T

mailto:media@visitnc.com




Marketing	Team

SCOTT PEACOCK
D I R EC TOR  OF TOUR I SM MARKE T I NG

DANA GRIMSTEAD
TOUR I SM MARKE T I NG
PRO J E C T  MANAGER

KATHY PRICKETT
TOUR I SM MARKE T I NG SPEC I A L I S T

Scott.Peacock@visitnc.com
Dana.Grimstead@visitnc.com
Kathy.Prickett@visitnc.com



The	Official	North	Carolina	Travel	Guide



In-state	Media	Partnerships



NC	Tourism	Recovery	Pilot	Program

$1.5	Million	Pilot	Program

Specific	Rural	Counties

Combat	Population	Loss

Visit,	Stay,	Live	Focus



On	board	so	far

8	regional	destinations

100+	lodging	providers

13,000+	lodging	rooms

And	that’s	just	the	start…

- Get	access	to	your	own	marketing	platform
to	earn	and	track	your	own	impact	

- Takes	minutes	per	week—with	full	support	from	
Flip.to	to	get	you	on	board

FULLY SPONSORED BY VISIT NCNORTHCAROLINABOUND



Inspired	So	Far

385K	reached
+	inspired	for	NC	
experiences

8K	warm	leads
for	travelers	considering	
a	trip	to	North	Carolina

- Plus,	Visit	NC	has	already	kicked	off	

FULLY SPONSORED BY VISIT NCNORTHCAROLINABOUND



FULLY SPONSORED BY VISIT NCNORTHCAROLINABOUND



https://vimeo.com/370373864/

https://vimeo.com/370373864


Objective

• Leverage	the	equity	of	FTL	1.0	
• Drive	and increase	travel	to	NC

KPIs
• Increased	travel	to	NC as	a	result	
of our	marketing	efforts

• New	emails with	permission	
to	message



https://vimeo.com/luquire/review/686904300/80e3111ed4

https://vimeo.com/luquire/review/686904300/80e3111ed4


Film	Locations	&	Topics

JACOBS FIRST MANDOLIN 

Emerald	Isle

WAVE RIDER

Avon
Ocracoke

Nags	HeadFIRST PLACE WHERE TIME STOOD STILLAsheville

THE STATE THAT HEALS

QUEEN OF PISGAH

Winston-Salem

Chapel	Hill
Outer	Banks

Great	Smoky
Mountains

Brevard

Pittsboro

#DADDYDAUGHTERSHENANIGANS

Lillington

Roaring	Gap

North	Wilkesboro

Wilmington

Elkin

A FIRST SHAKORI HILLS PERFORMANCE

Durham

COCOA CINNAMON

THE WAPATI OF CATALOOCHEE

Waynesville
WHAT IS A MEMORY?

Western	NC

Seagrove

SEAGROVE POTTERY

NEXT GENERATION

Wrightsville	Beach

Charlotte

Kure	Beach

CENTER CITY!

Cape	
Hatteras

SO FAR

Carolina	Beach

THE STATE THAT HEALS

THE STATE THAT HEALS

NEXT GENERATION

Mountains	to	Sea	Trail

NEXT GENERATION

Corolla



Media	Strategy

Navigate	
ever-changing	
media	/	industry	

landscape

Keep	users	
in	platform	–

don’t	disrupt	their	
journey

Endemic	emphasis	
to	ensure	regional-
niche support

Boost	interaction	
and	engagement



Channel	Roles

LINEAR TV VIDEO (OTT/CTV/YOUTUBE) AUDIO (PODCASTS) PAID SOCIAL



PAID SEARCH INFLUENCER SPONSORED CONTENT PRINT

Channel	Roles



NATIVE DISPLAY FLIP.TO

Channel	Roles



People’s Choice

7_VNCUpdate_People'sChoiceWeb.mov

https://thinklga.sharepoint.com/:v:/s/VisitNorthCarolina/EYpaWH9ncFJDkT2IKnt93AQBd7dCbYGowshu69KDSzhqVQ?e=TWX5Iu


https://vimeo.com/686854184/e9b2082102

https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fvimeo.com%2F686854184%2Fe9b2082102&data=04%7C01%7Csgilmore%40luquire.com%7C4d98dea852e642ef299a08da062669ce%7C1e05dadd45c543078db9fe79e125ddf0%7C1%7C0%7C637829059323290392%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=m3fv6%2B9WxCzAZFkBjmCEWcKGJm%2F558C8NFJ%2FrwzUbk4%3D&reserved=0


Print	Ads



Social	Media



Film	Locations	&	Topics

JACOBS FIRST MANDOLIN 

Emerald	Isle

WAVE RIDER

Avon
Ocracoke

Nags	HeadFIRST PLACE WHERE TIME STOOD STILLAsheville

THE STATE THAT HEALS

QUEEN OF PISGAH

Winston-Salem

Chapel	Hill
Outer	Banks

Great	Smoky
Mountains

Brevard

Pittsboro

#DADDYDAUGHTERSHENANIGANS

Lillington

Roaring	Gap

North	Wilkesboro

Wilmington

Elkin

A FIRST SHAKORI HILLS PERFORMANCE

Durham

COCOA CINNAMON

THE WAPATI OF CATALOOCHEE

Waynesville
WHAT IS A MEMORY?

Western	NC

Seagrove

SEAGROVE POTTERY

NEXT GENERATION

Wrightsville	Beach

Charlotte

Kure	Beach

CENTER CITY!

Cape	
Hatteras

SO FAR

Carolina	Beach

THE STATE THAT HEALS

THE STATE THAT HEALS

NEXT GENERATION

Mountains	to	Sea	Trail

NEXT GENERATION

Corolla



https://vimeo.com/686862128/5091af3b7a

https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fvimeo.com%2F686862128%2F5091af3b7a&data=04%7C01%7Csgilmore%40luquire.com%7C4d98dea852e642ef299a08da062669ce%7C1e05dadd45c543078db9fe79e125ddf0%7C1%7C0%7C637829059323290392%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=g6WBxBYesr8U0EcrfLxhh%2FLXkzHRJO%2F2EgfExJEpzsU%3D&reserved=0


JOIN US NEXT YEAR
MARCH 6-8, 2023

OMNI GROVE PARK INN
ASHEVILLE


