Fllp to W c

Let's Inspire ano
Win over more
travelers, together.




MODERATING

Allison
Schult, CDME

PRESIDENT & CEO, MILE MARKER 630
AND STRATEGIC MARKETING
CONSULTANT, VISIT NC

Edward
St. Onge

PRESIDENT, FLIP.TO

Marcheta
Cole Keefer
DIRECTOR, MARKETING

& COMMUNICATIONS
VISIT WINSTON-SALEM



B

What Collaboration
Makes Possiple




Marketing reimagined

for
for

N a way that's great
travelers and great

DUSINESS



|dentify/implement new
strategies that advance
Visit NC's mission

Create collaborative
partnerships to amplify our
brand positioning

Add insight/perspective to
strengthen emotional
connections to visitors

Generate genuine excitement
among destination partners &
visitors alike



Fully sponsored by
Visit North Carolina
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WHY NC BOUND?

I he competitive
andscape to win
travelers Is iIncredibly
steep and expensive.




OOOOOOOOOO

'he destination and lodging
industry join together to drive
impact and give North Carolina
a competitive edge.




OOOOOOOOOO

cvery partner gets access to their
own Mmarketing stack that drives
impact and revenue.




FLIP.TO FOR DESTINATIONS

Build a team of ambassadors
Who Introduce your destination
experience around the world.



ADVOCACY
Upgre

Let travelers introduce |
. . y
your destination to - ;

a llke-minded = -
audience at scale.




Today, Flip.to is helping Visit NC
tap INnto thelir best audience, yet

590 STORYTELLERS HELPED EARN

385K + 8K

friends & family reached with warm leads, introduced in the best way
Advocacy—a perfect demographic at possible, who are being nurtured
the lowest cost-of-acquisition. around a future stay in North Carolina




STORY FROM JAY M.

"My favorite North Carolina moment was watching an amazing
sunset with my best friend on the Blue Ridge Parkway.”
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STORYFROM DENNIS'T.

“This picture is from Maggie Va

lléy—a beautiful quaih’t e | “Taken'froriinside the tasting room at Marked Tree Vineyards
mountain town near the great smoky mountains. | fell in in Flat Rock, N.C. This was taken on the first weekend the
love with the charm of the little town & all the amazing winery was open to-the public. The winery.sits squarely on the

"

things to do nearby (hike, camp, explore) Fastern Continental Divide."



STORY FROM SJ L.

“The Cape Fear Kite Festival at Fort Fisher State Recreation Area, NC blows us away every year!”




STORY FROM TRACEY M. STORY FROM ASHLEY M.

Metalmorphosis sculpture, located at the "Scoping out” the views on the Hatteras Ferry on
Whitehall Corporate Center in Charlotte, NC. the way to Okracoke!



STORY FROM CALLIE B.

‘Beaches to Mountains, it's always so hard to choose one destination!”




FLIP.TO FOR DESTINATIONS

Plus, raise awareness among
0dging partners to roll up
impact + unlock other benefits.
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FLIP.TO FOR THE LODGING INDUSTRY

(et access to a marketing
stack that drives direct revenue—

plus a whole lot more.



ADVOCACY

Like DMOs, lodging partners
also kick off with Advocacy.

" T A



DISCOVERY

Nele g N g partners spa rk better
’ traveler conversations with
Discovery.

Travel to

Or choose anot!

CMA Fest

JUN*7

-

SPARK AUTHENTIC CONVERSATIONS WITH PROSPECTS ON YOUR SITE
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DISCOVERY

Theyll win over a massive

audience of prospects,
INcreasing revenue.
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Mermbership \mpact

2020 YTD

$3,646,069

from direct online bookings

and

200,550

referrals

HOW WAS THAT EARNED?

Y mermbership. you're
access to the Flip.to platform.

getting exclusive

With you

uced © a neW . < 1,140,81'5(r\endsb(am'\\y
acy. ear\"\\r\g reached, thanks 1 A14
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COLLABORATIVE

Lodgihg partners manage
their own account, and
track their own impact



OOOOOOOOOO

Our team leads the charge
to launch and roll out to your
destination’s travel community.



 Fully sponsored by Visit NC
« Measure direct revenue In real time
e Privacy and compliance are built in

 Flip.to leads the charge to roll out



http://join.flip.to/nc

NORTHCAROLINA

Allison Edward Marcheta
Schult, CDME St. Onge Cole Keefer
ALLISON@ ESTONGE MARCHETA

MILEMARKER630.COM @FLIP.TO @VISITWINSTONSALEM.COM




